
REPORT FROM PROJECT MANAGER, YOUTHS 
ARISE FOR KANO DEVELOPMENT INITIATIVE



THE OBJECTIVES

ÅKanostate project was designedfor a singlepurposewhich was to
sensitizethe people of Kano state to come out and vote for their
candidateof their choice during the presidentialand governorship
election2023.



Get out to vote campaign, kano state. 

ÅWas a 6days marathon peaceful, productive and mind 
refreshing campaign (awareness).

ÅWe were able to successfully cover six (6) local 
government areas in kano state. Which are the largest 
local government in kano state. 

ÅWe visited their, Market, motor parks, streets and 
houses. 



¢ƘŜ ǇŜƻǇƭŜΩǎ ŎƘŀƭƭŜƴƎŜ

ÅWe will not come out and vote because our votes does 
not count and that all politicians are the same.

ÅWe canôt come out and vote because,of insecurities in the 
state during election. We canôt risk our lives and that of 
our children again. 

ÅVoting has been failing us so letôs watch the people in 
power do their thing



SOLUTIONS/METHOD USED

ÅBy the privilege given to Youth Arise For Kano Development by the NVDC, we were able 
to convince and give them the word of hope which now changed their mindset to was 
the election.

ÅWe were able to reach out to the people via Direct and Indirect method.

ÅDirect method; one on one visit at the markets, motor parks, houses and streets.

ÅIndirect method: through jingles from freedom FM and ArewaRadio one sensitizationto 
all the LGA in Kano state.

ÅThe vote is our right social media, such as Facebook, Whatsappstatus in the staff social 
media, which all staff engaged with this sensitization make move effect



WORDS OF HOPE

ÅYour vote is your right!

ÅYour vote is your peace! 

ÅYour vote is your voice!

ÅYour vote is the new Nigeria!

ÅYour vote is your safety and that of your children!

ÅSelling your vote is selling your right, peace and the change you desire for Nigeria!

ÅYour vote must count! 



REPORT OF THE LOCAL GOVERNMENT COVERED
ÅDAY 1: Get out the vote campaign, Kano state 

ÅDate: 19th February 2023

ÅLocation: TofaLGA (ZonguzaMarket)

ÅNumber of people reached: 300 and above 

ÅSuccess rate: 92%

ÅBellow are the pictures and videos of day one







Day 1 pictorial. 











DAY 2: GET OUT THE VOTE CAMPAIGN KANO STATE

Date: 20th February 2023

ÅLocation: DalaLGA (KurminMarket & other area)

ÅNumber of people reached: 658

ÅSuccess rate: 97% 

ÅIndirect reach through jingle 30,000

ÅPeople at Gorage, market etc.  heard the jingles from freedom FM and ArewaRadio one 
ǎŜƴǎƛǘƛȊŀǘƛƻƴΦ ¢ƘŀǘΩǎ ŀƴ ŜǎǘƛƳŀǘƛƻƴ ƻŦ 8,000 in each all LGA Kano state.

ÅBellow are the pictures and videos of day two













DAY 3: GET OUT TO VOTE CAMPAIGN KANO STATE

ÅDate: 21st February 2023

ÅLocation: Dala/FeggeLGA (KetuQuriMarket)

ÅNumber of people reached: 1,368

ÅSuccess rate: 98%

ÅDirect reach (one on one) 1,368

ÅIndirect reach (through jingle) 50,000

ÅBellow are the pictures and videos of day three

















DAY 4: GET OUT TO VOTE CAMPAIGN KANO STATE

ÅDate: 22nd February 2023

ÅLocation: NassarawaLGA (YankabaMarket)

ÅNumber of people reached: 2,736

ÅSuccess rate: 99%

ÅDirect reach (one to one) 2,736

ÅIndirect reach (through jingle) 60,000

ÅPeople at park, Garage, road side, market etc. Also heard the jingle as Mc
freedom FM, ArewaǊŀŘƛƻ ŀƴŘ ƻǳǊ 5W ŀǊŜ ǎŜƴǎƛǘƛȊƛƴƎΦ ¢ƘŀǘΩǎ ŀƴ ŜǎǘƛƳŀǘƛƻƴ ƻŦ 
60,000 each in all LGA in Kano State. 

ÅBellow are the pictures and videos of day four













DAY 5: GET OUT TO VOTE CAMPAIGN KANO STATE

ÅDate: 23rd February 2023

ÅLocation: UngogoLGA (Sabo gariMarket & other area)

ÅNumber of people reached: 5,472

ÅSuccess rate: 99%

ÅDirect reach (one to one) 5,472

ÅIndirect reach (through jingles)

ÅPeople at Garage, Park, Market and road side etc. Heard the jingles as freedom FM, Arewa

radio and our DJ are sensitizing. An estimation of 70,000 each in all LGA in Kano state.

ÅBellow are the pictures and videos of day five











DAY 6: GET OUT TO VOTE CAMPAIGN KANO STATE 

ÅDate: 24TH February 2023

ÅLocation: FeggeLGA (WanbeMarket)

ÅNumber of people reached: 10,944

ÅSuccess rate: 97%

ÅDirect reach (one to one) 10,944)

ÅIndirect reach (through jingles) 80,000

ÅPeople at park, market, Garage, road side, home etc. heard the jingle by the help of 

freedom FM, ArewaRadio and our DJ are sensitizing. The stimationof 80,000 each in all 

LGA in Kano state.

ÅBellow are the pictures and videos of day six.




